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Neighbor Story

As a visual artist, Charlo was in search of a creative and social outlet during the pandemic. A native
of Mexico still new to Denver, he shared his work on Nextdoor and asked neighbors whether they
had a blank space for him to paint a mural, free of charge. A neighbor offered up his garage door in
a nearby alleyway for Charlo’s first mural, an intricate design with words and symbols intertwined.
Neighbors loved the result and requests for more murals came pouring in, inspiring Charlo to
continue beautifying the neighborhood — one garage door, wall, and blank space at a time. Today,
Charlo has painted over 25 murals and become more connected to his community. Charlo was
featured on NBC Nightly News, further spreading the word on his active community building,

and inspiring others to join Nextdoor and make a difference in their neighborhoods.
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“ As an immigrant, it gives me a lot of joy and
comfort getting to know my neighbors and feeling
like | am growing roots by establishing friendships

in this new world where I live now.”
Charlo G. W.

Denver, Colorado, USA




Business Highlights

Q3 revenue grew 66% year-
over-year to $52.7M,
sustaining the acceleration

in Q2 as a result of growing
neighbor engagement and
improvements in our ability
to deliver value to our broad
base of customers from global

brands to small and mid-sized
businesses (SMBs).

Revenue

*46M
*40M

57% 57% 45% 66%
YoY

RN
232

Q3 average total global
Weekly Active Users (WAU)
increased by 20% year-over-
year to 33 million. We saw
the percentage of neighbors
active weekly increase
through the quarter and

saw our highest-ever session
frequency amongst those
active neighbors.

33M

29M

27M 27M 28M

29% 22% 12% 5% 20%
YoY

),

Q3 global average revenue
per WAU (ARPU) increased
38% year-over-year,
underscoring our strong
growth in monetization as
evidenced by rising Global
Newsfeed eCPMs* and
growth from relatively
newer SMB-focused
revenue streams.

ARPU (WAU)

s1.57 *1.61
$1.48

$
$117 1.25

22% 28% 29% 58% 38%
YoY

Growth Growth Growth
Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q3 Q4 Q1 Q2 Q3
2020 2021 2020 2021 2020 2021
Adj. EBITDA? Net Loss®
(38%) (19%) (49%) (25%) (60%) (37%) (73%) (47%)
Margin Margin
($8M)
($15M)
($12M) ($11M)
($19M)
($21M)
($17M) ($25M)
Q3 Q4 Q1 Q3 Q3 Q4 Q1 Q2 Q3
2020 2021 2020 2021

1. Effective cost per thousand impressions. eCPM is a measure of the revenue received for every thousand ad impressions served.

2. A reconciliation of non-GAAP metrics used in this letter to their most comparable GAAP measures is provided at the end of the letter.
Adjusted EBITDA margin is calculated as Adjusted EBITDA divided by Revenue.

3. Net Loss margin is calculated as Net Loss divided by Revenue.



To Our Shareholders

At Nextdoor, our purpose is to cultivate a kinder world

where everyone has a neighborhood they can rely on.
Society’s need to be connected, particularly to those nearby, ®
and the increasing importance of everything local continues o~y ' n

to be amplified — and we view the increased focus on hyper-
local connection as structural and lasting. Data from the @
installment of our Nextdoor Insights series underscores how U.S. Households
essential it is for neighbors to make these connections and

reinforces Nextdoor’s commitment to community, with the vast majority (73%) saying that
neighbors are the most important community in their lives. And neighbors are doubling down on
their commitment to local, with 72% of U.S. adults making it more of a priority to support local
businesses compared to before the pandemic. Our data shows the importance of neighborhoods
in unlocking real-world connection — neighbors have returned to creating social gatherings with
those within their communities, with 60% having attended a social gathering in someone’s home
or yard this year.

We know that the growing need for hyper-local connection makes Nextdoor a unique place for
community, and it also enables a strong business model. We showed significant momentum in
our Q3 results, underscoring our growth at scale and ability to drive increased monetization. We
added an additional 3.5 million WAUs in Q3, growing total WAUs 20% year-over-year. Continued
customer demand contributed to our 66% year-over-year revenue growth. Our sustained revenue
growth, coupled with a 24 point improvement in year-over-year Adjusted EBITDA margins,
demonstrates that we are investing for growth while building a path to long-term profitability.

On November 5th, we completed our previously announced transaction with Khosla Ventures
Acquisition Co. ll, raising gross proceeds of $674M: $404M from KVSB trust proceeds and
$270M from a fully funded common stock private placement (PIPE). We started trading on The
New York Stock Exchange (“NYSE”) on November 8th, 2021 under the ticker symbol “KIND”. We
chose “KIND” as our NYSE ticker as kindness is core to Nextdoor’s purpose. When we say “kind,’
we mean being respectful, welcoming, empathetic, and willing to act boldly and support one
another. At Nextdoor, we want to give neighbors ways to connect and be kind to each other,
online, and in real life. We believe a little kindness goes a long way towards making life easier,
neighborhoods stronger, and the world a better place.


https://view.highspot.com/viewer/616482b02e5d3b354dbde3cb
https://view.highspot.com/viewer/616482b02e5d3b354dbde3cb

Active Valued Community

With our purpose as our north star, we are building a neighborhood hub for trusted connections
and the exchange of helpful information, goods, and services.

We will do this by enabling neighbors and organizations to build an Active Valued Community.

Communities are groups of people that share an attribute or interest and feel a sense of
fellowship with others within the community. Nextdoor’s core shared attribute is place and is
a requirement of all communities on Nextdoor.

Active means neighbors and organizations, including businesses, public agencies, and
nonprofits, are actively involved with the community, communicating with each other to give
and get help.

Valued means it's a community that can be trusted and depended on to exchange valuable
information, goods, and services.

Nextdoor is one of the most frequently used consumer products. In Q3, we reached 66 million
Verified Neighbors* and nearly half of our neighbors engage weekly. Our increase in weekly and
daily engagement has been driven by fostering a content rich, interactive, and more personalized
experience for all neighborhood stakeholders.

We kicked off our second annual global Neighbor Month initiative on U.S. National Neighbor
Day, September 28th, to celebrate the people and places that provide a sense of belonging in
neighborhoods. Neighbor Month is one way we reinforce that Nextdoor equals neighborhood.
This year we expanded neighbor engagement by leveraging new product releases including an
updated post composer, #hashtags, and @mentions. Some of the most inspiring stories can be
found on the Nextdoor Blog,

Winner of the Neighbor of the Year:
Abiodun A. — Milton Keynes, England, U.K.

When lockdowns in the United Kingdom left
neighbor and professional photographer
Abiodun with little work, he turned to his
passion for photography to give back to the
neighborhood. Taking his camera to the
streets of Milton Keynes, Abiodun snapped
photographs of his neighborhood and shared
them with his neighbors on Nextdoor.
Abiodun’s posts quickly became a place
whereby neighbors could come together to
share knowledge of Milton Keynes.

4. Verified Neighbors defined as individuals who join Nextdoor and have their address verified by us.


https://blog.nextdoor.com/2021/10/25/neighbor-month-thank-you-for-celebrating-nextdoors-loveyourneighborhood-awards/
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Our business benefits from strong network
effects with increasing viral growth loops

Our business strengthens as we scale, benefiting
from strong network effects. Our sole focus on
neighborhoods has allowed us to optimize our
strategy, product set, and go-to-market efforts in
order to drive neighbor growth and engagement
on our platform. As neighborhood adoption of
Nextdoor increases, activity among neighbors
also increases, adding more relevant local
content. This prompts more engagement from
other neighbors, leading to further growth
through word-of-mouth and an enhanced overall
experience that strengthens neighbor retention.
As neighborhood penetration increases, we see
engagement levels that approach nearly twice
what we see early on.

We have also seen viral dynamics play out in Q3

Percentage of neighbors
active weekly

45%

33%

<5% 50%

Neighborhood Penetration

90%+

at the country level in Canada, our fastest-growing international market, where WAU more than

doubled year-over-year.

Additionally, we see strong viral growth loops between stakeholders. Businesses invite neighbors
to join Nextdoor in order to recommend them. Our Nextdoor Insights data shows that 76% of
neighbors have been influenced by a neighbor recommendation. Neighbors invite businesses
when they can see that they are being discussed or when there is a clear need for their goods or
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j’a State of Louisiana @
' Governor John Bel Edwards « 28 Aug

Hurricane lda

Weather Forecast Office <5,
New Orleans/Baton Rouge 0%

Issued August 28,2021 9:58 AM CDT s
t show . . .
4| Situation Overview:
*| * Hurricaneldais now located in the
Southeastern Gulf of Mexico. This system is

expected to continue northwest,
8| strengtheningto a major hurricane before
makinglandfall atcategory 4 intensity.

i| Impacts and Safety:

+ All areascurrently under watches and
warnings, should rush their preparationsto
completion.

+ Please followofficial sources for the latest
updates on the storm.

f @ » NWSNewOrleans weather.gov/NewOrleans

You Have Until Nightfall to Get Ready. Louisianans have until nightfall to get
ready for Hurricane Ida. This storm will bring serious impacts across the state.
Continue to follow the National Weather Service along with your local news and
listen to local leaders. Now is the time to prepare. #lagov #lawx

services. Public agencies often invite
neighbors to join because when Nextdoor
becomes their primary communication
channel, they want to ensure their
constituents are receiving information as
quickly and easily as possible. An example
of an agency that worked with Nextdoor
extensively in Q3 is the Louisiana Governor's
office. The Governor’s office communicated
important safety recommendations and
updates about Hurricanes Ida and Nicholas
to impacted parts of the state. Additionally,
in Q3, the U.S. Small Business
Administration (SBA) provided information
and answered questions about its COVID-19
Economic Injury Disaster Loan program to
help drive economic recovery of small
businesses and private nonprofits. This
creates a loop between agency content and
businesses, reinforcing that Nextdoor is the
trusted platform for useful information.


http://nextdoor.com

Driving Engagement and Retention

The acceleration of WAU growth in Q3 strengthens our conviction that Nextdoor offers a daily
use case that can bring local communities closer together.

As evidenced by our strong retention rates, when people come to Nextdoor, they come with
intent, and they stay. Over three-quarters of neighbors new to the platform are still engaging
after three months. Even after two years, over half of our users remain engaged.’

A key product focus in the quarter was improving
the notifications experience for neighbors. By Neighbor Retention Rate
making our notifications easier to use, we help
neighbors to stay informed and therefore
increase engagement. This is particularly

important as we build additional product features 57%
that will enable neighbors to connect with each

other, businesses, public agencies, and other

organizations (e.g., nonprofits).

Ensuring Neighborhood Vitality 3-Month 12-Month 24-Month

Trust is a foundational element of an Active

Valued Community. This includes trust between neighbors as well as in the platform itself. The
passion and engagement that many neighbors devote to their neighborhoods is a key component
to neighborhood vitality, both on and off Nextdoor. By ensuring that every community comprises
real people and kind conversations, Nextdoor has become a trusted place where neighbors can
join, connect, contribute, and transact.

Nextdoor is a leading innovator in creating a kind platform that facilitates healthy neighborhood
connections and conversations. We set clear guidelines and use a combination of people and
technology to encourage the behaviors that support our purpose. We've built our community
volunteer group to empower thoughtful neighborhood moderation that encourages behaviors
on the platform that will drive engagement and retention. We call this group the

Neighborhood Team.

In Q3, we expanded the scope of our Neighborhood Team to include a new role, the Welcome
Team. We know that when neighbors receive a neighborly welcome from someone in their
community upon joining, they are more likely to be retained and to engage. As part of our
ongoing investment in Active Valued Community, we launched the New Neighbors tool to help
our Welcome Team members more effectively engage with and message those who have just
joined the platform. We also launched the newly redesigned neighbor profile, which enables
neighbors to better present their identity and tell neighbors about themselves.

5. Our retention rate only includes neighbors who were active in the last 30 days of the period for which our retention rate is calculated.



Advertiser Value Proposition

Our primary Total Addressable Market (TAM) today is digital advertising, a large and growing
market. In 2020, the U.S. digital advertising market TAM was ~$144B, expected to grow at an
18% CAGR to ~$276B by 2024. Globally, this is an even larger revenue opportunity with a 2020
TAM of ~$355B, expected to grow at a 14% CAGR to $607B by 2024°. We believe we have a
unique opportunity to create value for businesses, ranging from SMBs to large national and global
brands. We are built on trust and we bring a unique local perspective that helps advertisers
leverage proximity and place to get their message and offers to customers in a highly targeted
and granular way.

We made significant progress in Q3 in our efforts to build direct relationships with advertisers,
which contributed to year-over-year eCPM growth as improving demand fundamentals resulted
in more competitive pricing of our ad inventory. Our audience is unique for advertisers, enabling
them to get brand awareness messaging and direct response advertising in front of neighbors
who may not visit other social media sites. According to data from GWI, 75% of neighbors who
visit Nextdoor at least once a month do not visit Snap, 54% do not visit Pinterest, and 16% do not
visit Facebook’. So for advertisers, Nextdoor is a platform that can reach new audiences.

Large enterprises play an important role in the neighborhood and are
increasingly a go-to resource for information as their advertisements
are framed with relevant, hyper-local content. A growing number of
brands in our core verticals are increasing investments on Nextdoor
as we are further building first-party and third-party measurement
tools and hence demonstrating a strong return on investment (ROI).
We also continue to expand our partnerships with advertisers in new

2,057 members

verticals. For example, in Q3, we partnered with Airbnb to drive host ve
acquisition in target cities. The campaign leverages our Sponsored | g Jordan —Woderator

Groups to connect neighbors who have hosting questions or want to Calling all existing Hosts...Share your listing with
learn more about hosting from Airbnb Superhosts and ambassadors. e —

Our proprietary Neighborhood Ad Center (NAC) is at the heart of our @) christina Peek

business solutions, powering our advertising products, advertising

technology stack, and reporting capabilities. Built with flexibility and modularity at its core, NAC
consists of shared targeting, auction, and delivery engines. In Q3, we also enhanced our self-
serve advertising capabilities and added more measurement tools.

Another example in Q3 of how Nextdoor partnered with brands to bring something unique to
neighborhood audiences was through our annual Neighborhood Favorites awards, the only
business awards program based on recommendations from real neighbors that live in the local
community. This year’s Neighborhood Favorites was sponsored by American Express as part of
their “Let’s Go Shop Small®” summer campaign, which encourages consumers to support the
small businesses in their communities.

6. Source: Global and U.S. digital ad markets, eMarketer October 2021.

Note: Digital advertising market is based on eMarketer U.S. ad spend and excluding B2B, which represents ~6% of
digital ad spend in 2020. Global advertising market includes annual ad spend across all countries world-wide and is not
adjusted to Nextdoor’s existing 11 markets. For both 2020 and 2024, assumes 6% B2B share across all global markets.

7. GWI data is from Q2 2021.




The winners, determined based on the |
number of likes and recommendations a
they received on Nextdoor, were
awarded a trophy badge on Nextdoor
for greater visibility to their business
among the customers that matter most
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making it more of a priority to support B OO0 «'v

local businesses. With more than 54 Show your love @ &

million business recommendations from st o bt S i Bl fengmdniiic
neighbors, Nextdoor enables neighbors
to build real-world connections with
the businesses nearby. Accordingly,
revenue growth from neighborhood sponsorships and local deals continued to build upon the

momentum we saw in Q2.

Building for Growth

Beyond the United States, Nextdoor supports neighborhoods in the United Kingdom, Canada,
Australia, the Netherlands, France, Spain, Italy, Germany, Sweden, and Denmark. We intend to
expand household penetration globally and to increasingly become a daily use case for our
neighbors around the world. In Q3, we were able to grow our international total WAU by 40%
year-over-year.

Add a recommendation

Our 2021 strategy is focused on increasing engagement in four key countries — the United
Kingdom, Canada, Australia, and the Netherlands. This strategy has proven effective at delivering
sustained growth in these core markets.

In Q3, UK revenue almost doubled year-over-year, highlighting

early momentum bringing our monetization model to our
ey : | international markets. An example in the UK was our Q3

— B partnership with Zoopla, a leading property website and app, to

ik HonwoniZaopla drive traffic to their site and raise awareness of their new

My Home o oredien ceuidbeworhor | product, which allows neighbors and homeowners to get

200PLA - f accurate estimates on the value of their home. Zoopla was able
Find out whatyour = — to target homeowners based on how long they’ve lived in their

hgue is worth house and customize their messaging at the neighborhood level.

Check My Home

See if it's time to sell Learn more



Financial Discussion

Revenue Revenue Growth

o wih
Q3 revenue was $52.7M, an increase of 66% year-over- 66% G°
year and 15% quarter-over-quarter. Global ARPU grew $53M

38% year-over-year to an annualized rate of $6.46,
reflecting a greater mix of direct sold revenue and growth
from newer revenue streams. $32M

We saw significant momentum across customers of all
sizes, driven by strong delivery across our ad surfaces,
notably our Newsfeed. Revenue from Neighborhood Q3 2020 Q3 2021
Sponsorships grew year-over-year and sequentially as we
saw continued momentum from the Q4 2020 rollout of
the product to all verticals. Local Deals revenue was driven by double-digit growth in deal volume
year-over-year and quarter-over-quarter.

Operating Expenses
p g EXp Operating Expenses

In Q3, U.S. generally accepted accounting principles
(GAAP) operating® expenses were $72M, an increase
of 40% year-over-year, representing 136% of revenue
compared to 161% of revenue in the year-ago quarter.
The growth in operating expenses was partially driven
by higher marketing spend, combined with higher
personnel costs.

161% 136%
Cost of revenue was $7M, up 38% year-over-year. In Q3 Eif RO S RATIIE
cost of revenue represented 14% of revenue, down from Q3 2020 Q3 2021

17% in the year-ago period as a result of improving
operating leverage on our hosting costs.

Research and development expenses were $25M, or 48% of revenue, up 36% year-over-year.
The growth was driven primarily by increased headcount and personnel costs related to our
engineering, data science, product management, and design teams.

Sales and marketing expenses were $27M, or 52% of revenue, up 36% year-over-year. The
increase was primarily attributable to digital marketing investments to drive user acquisition
globally and local business acquisition in the U.S.

General and administrative expenses were $12M, or 22% of revenue, up 62% year-over-year.
The increase was driven by headcount growth and costs related to our public offering process.

8. A reconciliation of non-GAAP metrics used in this letter to their most comparable GAAP measures is provided at the end of the letter. 10



Earnings Net Loss

Net loss was $19M in Q3 representing a (37%) margin, Q3 2020 Q3 2021
compared to a (60%) margin in the year ago period. (60%) Margin e

Q3 Adjusted EBITDA loss was $8M representing a

(15%) margin, compared to a (38%) margin in the year ago
period. Our year-over-year margin improvement reflects
benefits from increased scale.

Balance Sheet and Cash Flows

In Q3, we ended the period with $107M in cash and cash

equivalents and marketable securities. Cash used in Adiusted EBITDA
operations for the nine months ended September 30, 2021 J
was $33M compared to $35M in the year-ago period, Q3 2020 Q3 2021

largely reflecting improvements in Adjusted EBITDA. This
does not include the $674M gross proceeds raised from
our Khosla Ventures Acquisition Co. Il transaction, as this
closed after the end of the quarter.

Outlook

Building on the momentum in Q3, Nextdoor expects full year 2021 revenue growth to accelerate
to between 50% to 52% relative to full year 2020 growth of 49% and prior full year 2021 year-
over-year revenue growth guidance of 47%. Adjusted EBITDA for full year 2021 is estimated to
be between ($48M) and ($47M), compared to ($50M) in 2020.

Current 2021 Outlook Q4 2021 Outlook Prior 2021 Outlook’
Total Revenue $185M-$188M $52M-$55M $181M
Adj. EBITDA ($48M)-($47M) ($12M)-($11M) ($49M)

We have not reconciled our adjusted EBITDA and adjusted EBITDA margin outlook to GAAP net
loss or GAAP net loss margin because certain items that impact GAAP net loss and net loss margin
are uncertain or out of our control and cannot be reasonably predicted. In particular, stock-based
compensation expense is impacted by the future fair market value of our common stock and other
factors, all of which are difficult to predict, subject to frequent change, or not within our control.
The actual amount of these expenses during 2021 will have a significant impact on our future
GAAP financial results. Accordingly, a reconciliation of adjusted EBITDA outlook to net loss and
adjusted EBITDA margin to GAAP net loss margin is not available without unreasonable efforts.

9. Prior 2021 guidance as of Nextdoor 2021 Investor Day on 9/20/2021. 11



Q3 Conference Call & Webcast

We will host a Q&A webcast at 2:00 pm PT/5:00 pm ET today, November 10, 2021, to discuss
these results and outlook. An audio webcast archive will be available following the live webcast for
approximately one year on Nextdoor’s Investor Relations website at jnvestors.nextdoor.com,
Thank you for your support in building stronger neighborhoods across the globe and for being
active neighbors in your neighborhood. We look forward to your questions and comments

this afternoon.

We use our Investor Relations website (investors.nextdoor.com), our Twitter handle (twitter.com/
Nextdoor), Linkedln Home Page (linkedin.com/company/nextdoor-com)), and Sarah Friar’s
LinkedIn posts (linkedin.com/in/sarah-friar-922b044)) as a means of disseminating or providing
notification of, among other things, news or announcements regarding our business or financial
performance, investor events, press releases, and earnings releases and as a means of disclosing
material nonpublic information and for complying with our disclosure obligations under
Regulation FD. The content of our websites and information that we may post on or provide to
online and social media channels, including those mentioned above, and information that can be
accessed through our websites or these online and social media channels are not incorporated by
reference into this press release or in any report or document we file with the SEC, and any
references to our websites or these online and social media channels are intended to be inactive
textual references only.

12


https://investors.nextdoor.com/home/default.aspx
https://investors.nextdoor.com/home/default.aspx
http://twitter.com/Nextdoor
http://twitter.com/Nextdoor
https://www.linkedin.com/company/nextdoor-com
https://www.linkedin.com/in/sarah-friar-922b044

It starts with a wave
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Safe Harbor Statement

This shareholder letter includes forward-looking statements, which are statements other than
statements of historical facts and statements in the future tense. These statements include, but
are not limited to, statements regarding our future performance and our market opportunity,
including expected financial results for the fourth quarter of 2021 and full year 2021, our
business strategy and plans, and our objectives and future operations, including our expansion
into new markets.

Forward-looking statements are based upon various estimates and assumptions, as well as
information known to us as of the date of this shareholder letter, and are subject to risks and
uncertainties. Accordingly, actual results could differ materially due to a variety of factors,
including: our ability to scale our business and monetization efforts; our ability to expand
business operations abroad; our limited operating history; risks associated with managing our
growth; our ability to achieve and maintain profitability in the future; the effects of the highly
competitive market in which we operate; the impact of the COVID-19 pandemic on our business;
our ability to attract new and retain existing customers and users, or renew and expand our
relationships with them; our ability to anticipate and satisfy customer preferences; market
acceptance of our platform; our ability to successfully develop and timely introduce new products
and services; our ability to achieve our objectives of strategic and operational initiatives;
cybersecurity risks to our various systems and software; the impact of privacy and data security
laws; and other general market, political, economic, and business conditions, including those
related to the continuing impact of the COVID-19 pandemic.

Additional risks and uncertainties that could affect our financial results and business are
included under the caption “Risk Factors” in our prospectus filed with the Securities and
Exchange Commission (SEC) on October 21, 2021 and our other SEC filings, which are available
on the Investor Relations page of our website at investors.nextdoor.com and on the SEC’s
website at www.sec.gow.

All forward-looking statements contained herein are based on information available to us as of
the date hereof and you should not rely upon forward-looking statements as predictions of future
events. The events and circumstances reflected in the forward-looking statements may not be
achieved or occur. Although we believe that the expectations reflected in the forward-looking
statements are reasonable, we cannot guarantee future results, performance, or achievements.
We undertake no obligation to update any of these forward-looking statements for any reason
after the date of this shareholder letter or to conform these statements to actual results or
revised expectations, except as required by law. Undue reliance should not be placed on the
forward-looking statements in this shareholder letter.

14
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Condensed Consolidated
Balance Sheets

in thousands, except per share data (unaudited)

As of September 30
2021
Assets
Current assets:
Cash and cash equivalents $ 66,320
Marketable securities 40,239
Accounts receivable, net of allowance of $382 and $313
as of September 30, 2021 and December 31, 2020, respectively 26,784
Prepaid expenses and other current assets 11,746
Restricted cash, current —
Total current assets 145,089
Property and equipment, net 12,294
Operating lease right-of-use assets 61,090
Intangible assets, net 5,298
Goodwill 1,211
Other assets 4,961
Total assets $ 229,943
Liabilities, Redeemable Convertible Preferred Stock and Stockholders’ Deficit
Current liabilities:
Accounts payable $ 4,360
Operating lease liabilities, current 6,978
Liability for unvested restricted stock 6,194
Accrued expenses and other current liabilities 20,960
Total current liabilities 38,492
Operating lease liabilities, non-current 63,448
Total liabilities 101,940
Redeemable convertible preferred stock, $0.0001 par value; 61,332 shares authorized,
issued, and outstanding as of September 30, 2021 and December 31, 2020; aggregate
liquidation preference of $447,890 as of September 30, 2021 and December 31, 2020 447,166
Stockholders’ deficit:
Common stock, $0.0001 par value; 126,700 shares authorized as of September 30, 2021
and 121,000 shares authorized as of December 31, 2020; 36,362 and 33,415 shares
issued and outstanding as of September 30, 2021 and December 31, 2020, respectively 3
Additional paid-in capital 132,371
Accumulated other comprehensive loss (521)
Accumulated deficit (451,016)
Total stockholders’ deficit (319,163)
Total liabilities, redeemable convertible preferred stock and stockholders’ deficit $ 229,943

As of December 31

2020

83,642
53,341

21,818
5,453
1,101

165,355
5,718

37,776
6,987
1,211

/00
217,747

3,354

3,348
10,483
14,998
32,183
36,254
68,437

447,166

3

87,952
(797)
(385,014)
(297,856)

217,747

15



Condensed Consolidated
Statement of Operations

in thousands, except per share data (unaudited)

Revenue
Cost and expenses:
Cost of revenue
Research and development
Sales and marketing
General and administrative
Total costs and expenses
Loss from operations
Interest income
Other income (expense), net
Loss before income taxes
Provision for income taxes
Net loss

A A A A A A A A A A N

Net loss per share attributable to common stockholders, basic and diluted  $

Weighted-average shares used in computing net loss per share
attributable to common stockholders, basic and diluted

2021

52,705

7,371
25461
27,448
11,505
71,785

(19,080)
21

(277)
(19,336)
27
(19,363)

(0.57)

34,256

A~ SR ~ 2 A ST S RS A L~ R S S S

Three Months Ended September 30

2020

31,826

5,346
18,759
20,111

/7,087
51,303

(19,477)
61

284
(19,132)
34
(19,166)

(0.65)

29,306

Nine Months Ended September 30

$

A A A A A A A A A A N

2021

132,870

20,308
69,612
76,698
31,793
198,411
(65,541)
86

(451)
(65,906)
96
(66,002)

(2.00)

33,003

A A A A A A A A A A N

2020

83,167

15,177
50,570
58,136
20,539
144,422
(61,255)
682

397
(60,176)
122
(60,298)

(2.10)

28,707
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Condensed Consolidated

Statements of Cash Flows

in thousands (unaudited)

Cash flows from operating activities:
Net loss
Adjustments to reconcile net loss to net cash used in operating activities:
Depreciation and amortization
Stock-based compensation
Bad debt expense
Other
Changes in operating assets and liabilities:
Accounts receivable, net
Prepaid expenses and other current assets
Operating lease right-of-use assets
Other assets
Accounts payable
Operating lease liabilities
Accrued expenses and other current liabilities
Net cash used in operating activities
Cash flows from investing activities:
Purchases of property and equipment
Purchases of marketable securities
Sales of marketable securities
Maturities of marketable securities
Net cash provided by investing activities
Cash flows from financing activities:
Proceeds from exercise of vested and unvested stock options, net of repurchases
Payment of deferred transaction costs
Net cash provided by financing activities
Effect of exchange rate changes on cash, cash equivalents, and restricted cash
Net increase (decrease) in cash, cash equivalents, and restricted cash
Cash, cash equivalents, and restricted cash at beginning of period
Cash, cash equivalents, and restricted cash at end of period

Reconciliation of cash, cash equivalents, and restricted
cash to the condensed consolidated balance sheets:

Cash and cash equivalents
Restricted cash
Total cash, cash equivalents, and restricted cash

Nine Months Ended September 30

2021

$ (66,002)

3,202
26,971
76

294

(5,042)
426
4,938
330

221
(4,147)
5,453
(33,280)

(8,089)
(40,251)
2,411
50,645
4,716

12,836
(2,973)
9,863

278

(18,423)
84,743

$ 66,320

$ 66,320

$ 66,320

2020

$ (60,298)

2,084
16,210
98

121

(202)
1,141
3,330
(828)
1,231
(2,973)
4,807
(35,279)

(3,167)
(55,720)
21,826
81,420
44,359

3,207

3,207

(458)

11,829
83,984

$ 95,813

$ 94,712
1,101
$ 95,813
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Non-GAAP Financial Measures

To supplement our condensed consolidated financial statements, which are prepared in
accordance with GAAP, we present non-GAAP cost of revenue, non-GAAP research and
development, non-GAAP sales and marketing, non-GAAP general and administrative, Adjusted
EBITDA and Adjusted EBITDA Margin in this press release. Our use of non-GAAP financial
measures has limitations as an analytical tool, and these measures should not be considered in
isolation or as a substitute for analysis of financial results as reported under GAAP.

We use these non-GAAP financial measures in conjunction with financial measures prepared in
accordance with GAAP for planning purposes, including in the preparation of our annual
operating budget, as a measure of our core operating results and the effectiveness of our
business strategy, and in evaluating our financial performance. These measures provide
consistency and comparability with past financial performance, facilitate period-to-period
comparisons of core operating results, and also facilitate comparisons with other peer companies,
many of which use similar non-GAAP financial measures to supplement their GAAP results. In
addition, adjusted EBITDA is widely used by investors and securities analysts to measure a
company'’s operating performance. We exclude the following items from one or more of our non-
GAAP financial measures: stock-based compensation expense (hon-cash expense calculated by
companies using a variety of valuation methodologies and subjective assumptions), depreciation
and amortization (hon-cash expense), interest income, provision for income taxes, and, if
applicable, acquisition-related costs.

Investors are cautioned that there are material limitations associated with the use of non-GAAP
financial measures as an analytical tool. In particular, (1) stock-based compensation expense has
recently been, and will continue to be for the foreseeable future, a significant recurring expense
for our business and an important part of our compensation strategy, (2) although depreciation
and amortization expense are non-cash charges, the assets subject to depreciation and
amortization may have to be replaced in the future, and our non-GAAP measures do not reflect
cash capital expenditure requirements for such replacements or for new capital expenditure
requirements, and (3) adjusted EBITDA does not reflect: (a) changes in, or cash requirements for,
our working capital needs; (b) interest expense, or the cash requirements necessary to service
interest or principal payments on our debt, which reduces cash available to us; or (c) tax payments
that may represent a reduction in cash available to us. The non-GAAP measures we use may be
different from non-GAAP financial measures used by other companies, limiting their usefulness
for comparison purposes. We compensate for these limitations by providing specific information
regarding the GAAP items excluded from these non-GAAP financial measures. A reconciliation of
these non-GAAP measures has been provided below:



(in thousands)

Net Loss
% Margin
Depreciation and amortization
Stock-based compensation
Interest income
Provision for income taxes

Adjusted EBITDA
% Margin
Cost of Revenue Reconciliation:
Cost of Revenue, GAAP
Stock-based compensation
Cost of Revenue, Non-GAAP
% of revenue, GAAP
% of revenue, Non-GAAP

Research and Development Reconciliation:

Research and Development, GAAP
Stock-based compensation
Depreciation and amortization
Research and Development, Non-GAAP
% of revenue, GAAP
% of revenue, Non-GAAP
Sales and Marketing Reconciliation:
Sales and Marketing, GAAP
Stock-based compensation
Depreciation and amortization
Sales and Marketing, Non-GAAP
% of revenue, GAAP
% of revenue, Non-GAAP

General and Administrative Reconciliation:

General and Administrative, GAAP

Stock-based compensation

Depreciation and amortization
General and Administrative, Non-GAAP

% of revenue, GAAP

% of revenue, Non-GAAP

Three Months Ended September 30

$

$

2021

(19,363)
(37%)
1,047

10,592
(21)
27

(7,718)
(15%)

7,371
(383)
6,988
14%
13%

25,461
(5,680)
(268)
19,513
48%
37%

27,448
(1,711)
(698)
25,039
52%
48%

11,505
(2,818)
(81)
8,605
22%
16%

2020

(19,166)
(60%)
830
6,163
(61)

34

(12,200)
(38%)

5,346
(247)
5,100
17%
16%

18,759
(2,839)
(104)
15,816
59%
50%

20,111
(1,072)
(698)
18,341
63%
58%

7,087
(2,005)
(28)
5,054
22%
16%

Non-GAAP Financial Measures

2021

(66,002)
(50%)
3,202

26,971
(86)
96

(35,819)
(27%)

20,308
(981)
19,327
15%
15%

69,612
(13,954)
(791)
54,866
52%
41%

76,698
(4,461)
(2,177)
70,059
58%
53%

31,793
(7,575)
(234)
23,983
24%
18%

Nine Months Ended September 30

2020

(60,298)
(73%)
2,084

16,210
(682)
122

(42,564)
(51%)

15,177
(680)
14,497
18%
17%

50,570
(7,373)
(209)
42,988
61%
52%

58,136
(2,190)
(1,732)
54,214
70%
65%

20,539
(5,967)
(143)
14,429
25%
17%
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